
THE NATIONAL COMMUNICATIONS DEPARTMENT 
Disabled American Veterans 

 
 The National Communications Department handles a wide variety of tasks aimed at 
enhancing the DAV’s image as the nation’s premier veterans' service organization, as well as 
building government and public support and awareness of veterans’ issues. We touch just about 
every aspect of the DAV's work as we strive to get the organization's message across to both 
internal and external audiences. Because our work is diverse, the DAV has assembled a staff 
with a broad range of talents in the communications field. That experience includes journalism, 
design, production, public relations, advertising, direct mail, media contact, and other 
communications specialties. 
 
 In the DAV, communications is an integral part of the organization’s operations. Much of 
what the Communications Department does helps meet the needs of other offices in the National 
Organization. You'll also find our work supports your efforts as a National Officer, as well as the 
work of DAV Chapters and Departments. For example, in addition to DAV Magazine, we 
produce and distribute DAV News Service, which helps Chapters and Departments to prepare 
their newsletters. 
 

OUR PUBLIC RELATIONS GOALS 
 
  To be as effective as possible, any public relations department needs clearly defined 
goals. Our first goal is development of a truly first-rate reputation for the DAV; of course, once 
that reputation is in place, we must work to maintain it. Our second major objective is to 
reinforce to the American people the fact that the DAV is a useful, trustworthy and essential 
organization. The more people who know about all the good things the DAV is doing for 
disabled veterans and their families, the more successful we'll be. We must also keep our own 
internal audience, the members of the DAV and its Auxiliary, up to date on the issues our 
organization faces on their behalf, encouraging their involvement in DAV programs. Finally, the 
Communications Department shares common objectives with other components of the DAV's 
National Organization as we help these departments get their jobs done. 
 

THE DAV'S TARGET AUDIENCES 
 
 Much of the Communications Department's work is directed toward the general public, 
but the DAV often finds itself targeting messages at specific publics. In broad terms, here is a 
segmentation of the DAV's major audiences: 
 
 Our Members: By far, our most important target audience is the membership of the 
DAV and Auxiliary. The DAV's viability and effectiveness depend on persuading this audience 
to continue membership, pay off life memberships and be active participants in our programs. 
So, we must keep them informed about what's going on in veterans' affairs and persuade them 
that involvement in the DAV and Auxiliary is in their own best interest. 
 
 Donors: Seventy-six cents out of every dollar that comes into DAV National 
Headquarters comes in the form of charitable donations. The DAV offers a wide range of 
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services to disabled veterans and their families, but we would be unable to provide those 
comprehensive services without the continued support from a generous and grateful American 
public. 
 
 The DAV has developed an integrated fund raising program to make sure we'll always 
have money to fund our programs for disabled veterans and their families. The fund raising area 
at National Headquarters has a direct mail fund raising operation that's second to none and a 
growing planned giving/major gifts program. 
  
 General Audience: The DAV has an obvious interest in building greater public 
awareness of what disabled veterans have done for America. We must make sure people 
remember that disabled veterans paid a price for the security and freedoms we enjoy. In the end, 
the success of everything we do, particularly on the service and voluntary fronts, depends on 
public support. 
 
 Potential Members: Another important target audience includes those eligible for 
membership. Thought is always given to this group in all DAV external communications 
projects. Let's say we're sending out a news release about the DAV's reaction to legislation 
affecting the VA budget for medical programs. Clearly, we're not promoting membership in such 
a release. But, as we prepare that release, we must keep in mind how it will be perceived by 
people eligible for membership. Will it dispose them more favorably toward joining? 
 
 Government: Another target audience consists of legislators, government officials and 
other opinion makers at the national, state and local levels. In this area, much of the 
Communications Department's work is done in coordination with the National Legislative 
Department. 
 
 Other Organizations: In the public arena, the DAV doesn't operate in isolation from 
other groups of citizens. The viewpoints of those organizations may coincide, clash or merge 
with our own.  
 
 Obviously, there's considerable merging of interests when it comes to other veterans' 
groups. An example of clashing interests involves several groups of private health care 
providers. These groups have been pushing to take over the VA's patient load, which would 
destroy the VA medical system. The DAV's response to these groups has involved both internal 
and external communications.  
 
 A coinciding interest comes up frequently on issues that also involve other disability-
focused groups, several of which have been very impressed with DAV action on such issues as 
handicapped parking and barriers that confront handicapped people. The DAV also gains by 
paying attention to groups whose interests may seem to have no relation to our own. You never 
know when such organizations may become very important to us. Groups in this category might 
include fraternal organizations, civic groups, business and professional associations, PTAs and 
an array of others. Developing and maintaining a positive impression of the DAV helps our 
organization, even when the effects may not be obvious, direct or immediate. 
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DAV MAGAZINE  
 
 A well-informed membership is essential to the DAV’s strength. As a membership 
organization, the DAV publishes a full-color, bi-monthly magazine to keep our members 
informed about important issues and our government’s policies affecting the federal benefits and 
services they’ve earned. DAV Magazine is our most visible product, and comparison with other 
veterans' publications shows it to be the best journal of veterans' affairs in America. Every two 
months, we print approximately 1.2 million copies of the magazine. Distribution goes beyond 
DAV and Auxiliary membership and includes some of the target audiences discussed above. The 
magazine also showcases the many accomplishments of our state-level Departments and local 
Chapters nationwide and the important work they do in fulfilling our mission of service and 
hope. 
  
 Several years ago the DAV leadership made a conscious decision not to carry outside 
advertising so more space could be devoted to article about issues important to our membership. 
The vast majority of articles are written by DAV staff to ensure the quality and content of the 
publication and to meet the information needs of our members. 
 
 The production of DAV Magazine is completely computerized through use of desktop 
publishing equipment in both Washington and Cincinnati. This improves control over the quality 
of the magazine’s layout, increases the timeliness of news coverage and boosts the efficiency of 
our department’s output. 
 
 The DAV also maintains a comprehensive Internet Web site (www.dav.org), which 
serves as a vital informational and education resource for disabled veterans and the general 
public. The Web site gives Internet users timely, easy access to DAV legislative matters, service 
programs and critical issues. It also allows our members, as well as the general public, to make 
their voices heard on these important public policy issues through an electronic mail feedback 
feature. 
 

MEDIA RELATIONS  
 
 As indicated above, we must consider audiences outside the membership of the DAV and 
Auxiliary. This brings us to the subject of relations with the media – radio and television outlets, 
newspapers, magazines and wire services. Some assume the sole job of a PR department is to get 
an organization’s name prominently in various media, but that’s only one function of public 
relations. For an organization supported by direct public contributions, media relations can be 
crucial. If the public doesn’t know what the DAV’s doing, public support could dwindle. Also, 
the wrong kind of publicity will cause public donations to decline. That would have an 
immediate impact on our National Service Program, our Chapters and Departments and 
everything else we do. Responding to the challenge, the DAV has developed a media relations 
program that is widely respected among the national media as a source of in-depth information 
about veterans’ issues. In addition to news organizations, authors and documentary film 
producers often seek out DAV for assistance and background information on military and 
veterans’ affairs, and the Communications Department aids this research and facilitates 
interviews with our subject-matter experts. 
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 Nationwide Media: With today’s technology, we can reach out to nearly every 
newspaper, radio station and TV station in America. We also have an extensive media database 
with more than 17,000 addresses in all. We can access these addresses for specific states or 
specific communities — even down to the postal ZIP Code level. This gives us the flexibility to 
mail to every media outlet in the United States or zero in on a particular metropolitan area or 
Congressional district. We also have the capability to reach out to Internet “bloggers” whose on-
line postings and publications are available to a rapidly growing electronic audience across the 
country and around the world. 
 
 Washington Media: While every city is significant in the DAV’s public relations effort, 
Washington, D.C., is particularly important. The government officials who make decisions about 
veterans’ programs are in Washington and get their news from the Washington media. In 
addition, nearly all major media outlets have offices there. We want to maintain the nationwide 
focus we’ve built into our overall PR program, but we’ve expanded that effort through an 
increased emphasis on the media in our nation’s capital. 
 
 Specialized Media: In addition to the 17,000 addresses on our computerized, general 
media list, the DAV has approximately 500 very specialized media outlets on computerized lists. 
These include media specifically directed at veterans, military people and their families, or 
people with disabilities and others. They also include lists of reporters with a special interest in 
topics like health care and employment. 
 

NATIONAL OFFICER TRAVEL 
 
 When you travel, you need not worry about getting publicity materials and your 
biography to officers of the DAV Chapter, Department or District you’re visiting. The 
Communications Department will handle that for you. 
 
 All media outlets in areas you visit will be notified through a personalized letter, which 
will include your DAV biography, a background information sheet on the DAV and, for 
newspapers, your photograph. In addition, the local DAV contact responsible for your visit will 
receive a sample copy of our mailing along with a list of all media outlets receiving it. He or she 
will also receive a sample news release to be used in generating a local release from the Chapter, 
Department or District. Double-teaming the media in this way helps tremendously. The DAV 
biography included in that package can also be used in developing a speech introduction. 
 

PUBLIC SERVICE ANNOUNCEMENTS 
 

 As part of our comprehensive public outreach program, the DAV also produces and 
distributes television and radio public service announcements, or PSAs, highlighting the 
outstanding range of free services offered by the DAV. These outreach activities also increase 
public awareness and understanding of the needs of disabled veterans and other handicapped 
people. 
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 During the past year, we produced and released two television PSAs, featuring stage and 
screen actor Gary Sinise, designed to inspire volunteerism in VA hospitals. TV and radio stations 
air PSAs free of charge, as a public service to the audiences in their market areas, and usage of 
our DAV announcements has been spectacular, far exceeding our expectations. Clearly, TV and 
radio PSAs are contributing greatly to public awareness of the DAV, its services and its mission. 
 

BROCHURES 
 
 As indicated earlier, the National Communications Department handles a wide range of 
projects in addition to DAV Magazine and media relations. First, we write and design the 
brochures, fact sheets and other printed materials required by several other departments. You 
may have already seen several of them in your involvement in the DAV or Auxiliary. Whenever 
you need supplies of DAV brochures to support your work in our organization, just pick up the 
phone and call us. We’ll send what you need right away. 
 

PUBLIC OUTREACH PROGRAMS 
 
 DAV’s close association with Major League Baseball and numerous minor league teams 
has continued to reach the American public in a unique way. Special baseball cards, featuring 
star players on one side and information about the DAV on the other, were distributed to fans 
attending special games throughout the 2009 season. The DAV video, “Baseball-Real American 
Heroes,” is shown at ballparks around the nation on a regular basis. And, now, National Football 
League teams have joined the effort and are featuring our new video, “GIs of the Gridiron,” and 
specially designed DAV autograph cards at games and player personal appearances.  
 
 Air shows across the country continue to be an important part of our growing public 
outreach effort. Our message of service and volunteerism in support of our nation’s sick and 
disabled veterans is being carried on the wings of Panchito and Special Delivery, fully restored 
World War II B-25 Mitchell bombers. The B-25 gained worldwide fame in April 1942 when a 
flight of 16 bombers, under the command of Lt. Colonel James Doolittle, launched from the 
aircraft carrier USS Hornet to carry out a daring raid against the Japanese homeland during the 
dark early days of the Second World War. 
 
 These innovative educational public service and outreach programs continue to enhance 
support for veterans’ issues and emphasize disabled veterans’ service to our nation. 
 
 

CREATIVE SUPPORT OF DIRECT MAIL 
 
 Another task the Communications staff has taken on involves writing copy and design in-
put for the direct mail used by our National Membership and Fund Raising Departments. As the 
DAV grows, our mailings have become increasingly more sophisticated. We've moved heavily 
in the direction of the high personalization techniques made possible by computer-generated 
mail technologies. 
 

OTHER PROMOTIONAL PROJECTS 
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 Other areas we get into include displays in support of various DAV programs, speech 
writing, posters and other promotional materials. In addition to coordinating the printing of 
materials that originate in our department, the Communications staff frequently gives other 
offices a hand with their artwork and printing needs. 
 
          
Rev. 8/10  
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 DAV
MEMORANDUM 

 
 
 
TO:              All National Officers and Staff 
 
FROM:        Gary Weaver, National Director of Communications 
 
SUBJECT:   Official Travel Publicity 
 
DATE:         October 1, 2010 
 
 Publicity for your official travel as a DAV national officer or member of the national staff will be 
handled automatically, as explained in the text of the National Communications Department 
elsewhere in this binder.  In addition to the news media, publicity materials and your biography will 
be sent to officers of the DAV Chapter, Department or District you’re visiting. 
 
 Included with this memorandum are samples of the publicity materials used in this automated 
process, using a recent trip by a national officer as an example of how it works. 
 
 First, all local media outlets will receive notice of your visit through a personalized letter.  It will 
include your DAV biography and a background information sheet on the DAV.  Newspapers will 
receive your photograph.  The local DAV contact responsible for your visit will receive a sample 
copy of this mailing along with a list of all media outlets receiving it. 
 
 He or she will also receive a sample news release to be used in generating a local release from 
the Chapter, Department or District.  Double-teaming the media in this way helps tremendously. 
 
 Please remember that your biography will automatically be sent to the local contact listed on 
your travel authorization.  You don’t need to call Washington or Cincinnati to make sure a biography 
is sent to this individual. 
 
  
               

 
GARY WEAVER 

Director of Communications 
   
GW:db 
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F A C T S H E E T

BIOGRAPHICAL INFORMATION

WALLACE E. “WALLY” TYSON
National Commander
Disabled American Veterans

Wallace E. "Wally" Tyson, a service-connected, disabled Vietnam era
veteran with more than twelve years service in the United States Army was
elected National Commander of the 1.2 million-member Disabled American
Veterans (DAV) at the organization's 2010 National Convention in Atlanta, Ga.

A native of Tarboro, N.C., Mr. Tyson is a life member of Cumberland County DAV Chapter 46 in
Fayetteville, N.C. Following high school, he attended St. Petersburg Junior College in Clearwater, Florida for
one year before enlisting in the U. S. Army in 1972. His assignments included the 101st. Airborne Division,
1st Armored Division and 37th Transportation Group in Germany; 2nd Armored Division at Fort Hood,
Texas; and the U. S. Army Recruiting Command.

Mr. Tyson joined the DAV in 1985 following medical retirement as a Sergeant First Class. He began
his DAV service as a chapter service officer and chapter adjutant.

While serving as a DAV Volunteer, Mr. Tyson graduated with a bachelor’s degree in Business
Administration from Methodist University at Fayetteville, N. C. in June 1989.

Mr. Tyson was appointed Adjutant for the Department of North Carolina in June 1989, and was elected
National 4th through Senior Vice Commander commencing at the 2005 National Convention. He has also
served as 9th District Executive Committeeman; a member of the National Executive and Finance
Committees (1997-1999) and Chairman of the National Finance Committee (1998-1999); four years as a
member of the Interim Committee on Constitution and Bylaws; President of the State Commanders and
Adjutants Association (2002-2003); and as a member of the National Service Foundation Board of Directors
(2004-2006).

Additionally, Mr. Tyson served as President of the North Carolina Veterans Council and was selected
North Carolina Disabled Veteran of the Year in 1995. He received "The Order of the Long Leaf Pine” for
meritorious service to the citizens of North Carolina from Governor James B. Hunt, Jr. in 1996. The award is
the highest civilian honor bestowed by the Governor of North Carolina.

Mr. Tyson resides in Fayetteville. He is the father of one son and has two grandchildren.
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August 27, 2010 

 
 
 
News Director 
KDKA 
One Gateway Center 
Pittsburgh, PA  15222 
 
Dear Director: 
 
 Roberto Barrera, National Commander, for the million-member Disabled American Veterans 
(DAV) will be in Pittsburgh, Pennsylvania on September 7, 2010 to attend the Sharing and Caring, 
Inc. River Boat Cruise for Hospitalized Veterans. 
 
 Mr. Barrera, a service-connected disabled veteran will be more than pleased to talk with media 
representatives while in town.  Biographical information on this articulate spokesperson for the cause of 
all disabled veterans is enclosed.  To set up an interview or other media coverage, please contact the 
following individual: 
 

Theodore Evanosky 
Sharing and Caring, Inc. 

2 Hallmark Drive 
Pittsburgh, PA  15235-2211 
Telephone: (412) 920-6322 

 
 Also enclosed, you'll find a background information sheet on the DAV and its programs of free 
service to disabled veterans and their families.  If there's anything we at DAV National Headquarters can 
do to assist you in covering this visit, please call the Communications Department toll-free at (877) 426-
2838.  And thank you for any coverage you can give to America's wartime disabled veterans. 
 

Sincerely, 
 
   
 

  
GARY WEAVER 

National Director of Communications   
GW/db 
Enclosures 
c:  Theodore Evanosky 
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August 27, 2010 

 
 
 
News Editor 
Pittsburgh Post-Gazette         
34 Blvd. Of the Allies 
Pittsburgh, PA  15222          
 
Dear Editor: 
 
 Roberto Barrera, National Commander, for the million-member Disabled American Veterans 
(DAV) will be in Pittsburgh, Pennsylvania on September 7, 2010 to attend the Sharing and Caring, 
Inc. River Boat Cruise for Hospitalized Veterans. 
 
 Mr. Barrera, a service-connected disabled veteran will be more than pleased to talk with media 
representatives while in town.  Biographical information on this articulate spokesperson for the cause of 
all disabled veterans is enclosed.  To set up an interview or other media coverage, please contact the 
following individual: 
 

Theodore Evanosky 
Sharing and Caring, Inc. 

2 Hallmark Drive 
Pittsburgh, PA  15235-2211 
Telephone: (412) 920-6322 

 
 Also enclosed, you'll find a background information sheet on the DAV and its programs of free 
service to disabled veterans and their families.  If there's anything we at DAV National Headquarters can 
do to assist you in covering this visit, please call the Communications Department toll-free at (877) 426-
2838.  And thank you for any coverage you can give to America's wartime disabled veterans. 
 

Sincerely, 
 
   
 

  
GARY WEAVER 

National Director of Communications   
GW/db 
Enclosures 
c:  Theodore Evanosky 
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August 27, 2010   
 
 

Mr. Theodore Evanosky   
Sharing and Caring, Inc.     
2 Hallmark Drive 
Pittsburgh, PA  15235-2211  
 
Dear Mr. Evanosky: 
 
 Attached please find a letter that was mailed to the media in your area 
concerning the upcoming visit of a DAV national official.  You'll also find a listing of 
the media outlets to which this letter was sent. 
 
 Please note that you are listed as the local contact for this visit.  Should 
media representatives contact you to set up interviews or other coverage of the 
event involved with this official visit, please assist them to the greatest extent 
possible. 
 
 Also, it should be pointed out that the letter we've mailed to these media 
outlets is not a news release.  In fact, it would be a very good idea for you to issue 
a news release to these outlets and any others we may have missed on the 
enclosed list. 
 
 For this purpose, we've enclosed a sample news release that you can use as 
a guide in preparing a release on your event.  In addition, you'll find two photos, 
five official biographies, and five background information sheets that you can use as 
enclosures for your release.  (Only newspapers and TV stations should get photos; 
radio stations don't need them.) 
 
 Anything you can do to encourage media coverage will benefit the DAV and 
its Auxiliary at the local, state and national levels.  Your efforts in this regard are 
greatly appreciated.  And, if there's anything we can do to assist you in publicizing 
your activities, please contact me at the address and phone number above.  We'll 
be more than pleased to help you in any way we can. 
 

Sincerely, 
     
 
   

GARY WEAVER 
National Director of Communications 

GW:db 
Enclosures 

 
 



 
 
 
 

SAMPLE NEWS RELEASE ON VISIT OF DAV NATIONAL OFFICIAL 
 
(Please fill in areas in parentheses with the information indicated or adapt this sample release to the 
requirements of your upcoming event.  The "Biographical Information" sheet/s you'll find enclosed 
should be included with this release.  Photos should go to newspapers and TV station, but radio stations 
don't need them.  If you need additional copies of these supplies, call the National Communications 
Department at (859) 441-7300.  The release should be mailed -- or preferably hand delivered -- several 
days before the event.  And thank you for your interest and assistance in spreading the message about the 
DAV). 
________________________________________________________________________________ 
 
CONTACT:  (Your Name)                                       FOR IMMEDIATE RELEASE 
            (Your Address)                                    (Date) 
            (Your Phone Number) 
 
 NATIONAL OFFICIAL OF DISABLED AMERICAN VETERANS 
 TO VISIT (NAME OF EVENT) FOR (NAME OF EVENT) 
 
(CITY, STATE) --    (name of national official/s, (title/s) of the Disabled American Veterans (DAV), will 
be in (city) from (date) to (date) to attend (name of event). 
 
 (Last name of official), who has a service-connected disability incurred during (name of war), will 
be in town to participate in (name of event).  The event is being hosted by (Name of Your Chapter or 
Department). 
 
 (Describe the event, number of DAV and Auxiliary members attending, and any  
other information you feel will be of interest to media representatives.  You may also want to include 
information from the "Biographical Information" sheet on the visiting official). 
 
 The Disabled American Veterans is a Congressionally-chartered nonprofit organization made up of 
more than a million veterans disabled during wartime service or under conditions similar to war.  The 
DAV devotes its efforts exclusively to issues involving benefits and services for America's 2.1 million 
disabled veterans and their families. 
 
 The organization maintains a staff of 260 professional National Service Officers (NSOs).  
Stationed in 69 cities across the United States, DAV NSOs counsel veterans and family members 
concerning benefits and programs to which they are entitled by law.  The NSO then assists these veterans 
and families in filing claims for these benefits and establishing eligibility. 
 
 More than 98% of the DAV's professional and management staff, including the NSOs providing 
these free services, are disabled veterans of the Vietnam War or later periods of military service. 
 
 (You're encouraged to include in this area, information about Department and Chapter service 
programs, including VAVS, the Transportation Network, the Older Veterans Assistance Program, and 
other worthwhile activities). 
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